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+~ Obtain arich understanding of the foundation of marketing
and how this foundation is being shifted due to the rise of
the digital revolution.

v Learn several real-world examples of how digital tools are
being applied to enhance and enrich a variety of marketing
activities.

v Apply critical thinking skills regarding the role of digital
tools and their impact upon both firms and consumers.
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| auribute a lot to Coursera - it’s given
me not only career skills, but passion
and meaning in my life.

— Leah B.
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~ Course Material

() MODULE 1: COURSE OVERVIEW

MODULE 2: HOW DIGITAL TOOL

&
& MODULE 3: HOW DIGITAL TOOL
& MODULE 4: HOW DIGITAL TOOL
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Grades
Item
B Case Study Peer-graded Assignment: Threadless

e B —(E A A 5e RS + AETTRERRINMYETRE -

&

Submit your assignment and review 3 peers' assignments to get your grade.

B Submityourassignment

= Review 3 peers’ assignments.

Exercise Quiz: Ideas.Lego.com
Graded Assignment

Product Quiz
Graded Assignment

Case Study Peer-graded Assignment: GoPro
Submit your assignment and review 3 peers' assignments to get your grade.

B Submityour assignment °
B Review 3 peers’ assignments. 0
Exercise Quiz: Wikipedia.org °

Graded Assignment

Promotion Quiz o
Graded Assignment

Case Study Peer-graded Assignment: Tesla
Submit your assignment and review 3 peers' assignments to get your grade.

B Submit your assignment °

A Review 3 peers’ assignments. °
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